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Nationality: Zambian
Contact no.: +260 979554119 / 260 977151289
Email address: marysikaneta84@gmail.com


Marketing and Communications Specialist - Profile

· A top tier Marketing and Communications Head with proven solid experience spanning over 10 years in various positions including Marketing Specialist, Manager- Marketing, Communication and Customer Service, Client Access Manager and Executive Assistant
· Demonstrable experience in Digital Marketing, Data Analysis, Marketing Automation, Customer Relationship Management (CRM) and Brand Management
· Thorough knowledge of Content Creation, UX/UI Design, Marketing Analytics, Strategic Communication and Stakeholder Management 
· Possesses a very strong understanding of Media Relations, Corporate Social Responsibility (CSR) and Event Management 
· Has extensive familiarity with Marketing best practices that govern operations of an organisation as well as communications compliance and regulatory requirements
· Excellent organisational and leadership skills with the ability to train and mentor both management and lower level employees
· Possesses top quality communication, interpersonal and presentation skills
· Outstanding analytical and problem-solving abilities with the ability to turnaround loss making to profit making institutions. 
· First class analytical and problem solving skills. Dedicated to maintaining high quality standards
Areas of Expertise

· Digital Marketing
· Data Analysis
· Marketing Automation
· Customer Relationship Management (CRM)
· Brand Management
· Content Creation
· UX/UI Design
· Marketing Analytics
· Strategic Communication
· Stakeholder Management 
· Media Relations
· Corporate Social Responsibility (CSR)
· Event Management 





Professional and Academic Development

1. MSc in Corporate Communications – University of Zambia – Current Studies
2. Bachelor of science degree in Computer Science – Copperbelt University 
3. Certificate in Strategic Business Management - IBMI
4. Certificate in Marketing Management – IBMI
5. Grade 12

Other courses attended 

· Digital Marketing certification and Communication plan – Hubspot
· Certificate - International Studies-Diplomatic Practice, Protocol and Public Relations
· Certificate - Digital Marketing – Google Africa

Professional membership

Zambia Institute of Marketing
ICTAZ

Achievements

1. Successfully developed and implemented the Marketing and Communications plan and launched the strategic plan for NHIMA
2. Managed the launch and implementation the Visa Debit Cards and Zambia’s first Credit Card for Access Bank
3. Successfully lead the product development of the first mobile banking app in Zambia at Citibank
4. Was part of the team that launched employee alumni program at Stanbic Bank
5. Successfully managed core banking system and online banking system upgrades project
6. Successfully managed the rebranding from Professional Life to Prudential, developed and Operationalized the Marketing and Communication Unit and Operationalized the Customer Experience Unit
7. Was part of the team that launched at implemented at NHIMA 3 stage strategy plan
8. Pioneered the Zamtel Money Empowerment Fund- Designed and implemented a cashless grant-based system to support over 1,400 marketeers.
9. Boosted Product Integration and Use Cases – Enabled payments for essential services like RTSA, DSTV, and Showmax directly via Zamtel Money USSD









Professional Experience

[bookmark: _Hlk199752695]Position: Marketing Specialist

Organization: Zamtel Monel Money

Dates: January 2024 to February 2025

Purpose of the role

To lead brand strategy, digital campaigns, and stakeholder engagement. Including  development of strategic partnerships to expand reach and enhance customer value.

Key Duties and responsibilities:

· Social Media Management
· Development of brand and communications strategy
· Customer Value Management
· Development and productions of External and Internal Communications
· Media and Stakeholder management
· Event Management

Position: Marketing Specialist

Organization: Umbra RE

Dates: January 2022 to date

Purpose of the role

To develop, execute, and monitor marketing programs across a variety of channels including researching the market, analyzing trends to help define Umbra RE marketing strategy, and providing advice as to how to best reach the target market. 

Key Duties and responsibilities:

· Responsible for evaluating and optimizing marketing and pricing strategies.
· Analysing market trends and preparing forecasts.
· Generating new business leads and increasing brand awareness and market share.
· Coordinating marketing strategies with the sales, financial, public relations, and production departments.
· Developing and managing the marketing department's budget.
· Overseeing branding, advertising, and promotional campaigns and managing the marketing department's staff.
· Preparing and presenting quarterly and annual reports to senior management.
· Promoting our brand at trade shows and major industry-related events.
· Keeping informed of marketing strategies and trends.
· Developing, implementing, and track marketing programs such as email, social media, or digital campaigns, and events
· Collaborating with other internal teams in product and sales to develop and monitor strategic marketing initiatives
· Analysing and reporting on the performance and efficiency of campaigns
· Conducting market research and analysing trends to identify new marketing opportunities
· Developing and creating marketing materials, such as sales and product collateral, and ensure brand guidelines are met
· Writing proofreading, and editing creative and technical content across different mediums
· Working with external agencies and vendors to execute marketing programs

Position: Marketing Specialist

Organization: ZSIC Life -NHIMA

Dates: January 2021 - December 2021

Purpose of the role

To keep an eye on marketing trends while creating advertising campaigns, pricing strategies based on demographic data and targeting specific customer demographics 

Key Duties and responsibilities:

· Conducting market research to find answers about consumer requirements, habits and trends
· Brainstorming and developing ideas for creative marketing campaigns
· Assisting in outbound or inbound marketing activities by demonstrating expertise in various areas including content development and optimization, advertising, events planning.
· Liaising with external vendors to execute promotional events and campaigns
· Collaborating with marketing and other professionals to coordinate brand awareness and marketing efforts
· Planning and executing initiatives to reach the target audience through appropriate channels social media, e-mail and television
· Assisting in analysing marketing data including campaign results, conversion rates, traffic to help shape future marketing strategies
· Undertaking individual tasks of a marketing plan as assigned






Position: Manager- Marketing, Communication and Customer Service

Organization: Prudential 

Dates: January 2015 - September 2020

Purpose of the role

Key Duties and responsibilities:

· Developing strategies and tactics to get the word out about our company and drive qualified traffic to our front door
· Deploying successful marketing campaigns and own their implementation from ideation to execution
· Experimenting with a variety of organic and paid acquisition channels like content creation, content curation, pay per click campaigns, event management, publicity, social media, lead generation campaigns, copywriting, performance analysis
· Producing valuable and engaging content for our website and blog that attracts and converts our target groups
· Building strategic relationships and partner with key industry players, agencies and vendors
· Prepare and monitor the marketing budget on a quarterly and annual basis and allocate funds wisely
· Overseeing and approving marketing material, from website banners to hard copy brochures and case studies
· Measuring and reporting on the performance of marketing campaigns, gain insight and assess against goals
· Analysing consumer behaviour and adjust email and advertising campaigns accordingly

Position: Client Access Manager 

Organization: Stanbic Bank Zambia

Dates: December 2013 - August 2014

Purpose of the role

To enhance and support of the Bank’s online and mobile electronic banking products, services, and delivery channels from marketing, training, sales programs, performance tracking, and the entire product life cycle in support of the Bank’s strategic goals and objectives.

Key Duties and responsibilities:

· Developing effective communication platforms for clients and staff.
· Inspiring repeat business from clients.
· Conducting customer service workshops and presentations.
· Monitoring and measuring client satisfaction.
· Liaising with different departments about client queries.
· Offering advice to clients on services and products.
· Developing surveys and capturing client information.
· Participating in marketing campaigns.
· Dealing with client requests and troubleshooting problems.

Other positions held

· Executive Assistant – Citibank Zambia – January 2012 – December 2013



REFEREES

Maximo Mulenga
Chief Executive Officer
AB Bank, Zambia
Contact No.: +260 969285904
maximo.mulenga@abbank.co.zm

Matete Sichizya
Director Investments 
NAPSA
Contact No.: +260 967755755
mmsichizya@gmail.com 

Dr Mpuma Kamanga
Former Director Accreditation 
NHIMA 
Contact No.: +260 954498158
mkamanga@gmail.com






